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HMMA.
WHAT'S GOING
ON DOWN
THEREZ

IRONHEART!
LOOK, MOM, IT'S
IRONHEART!

ARE YOU

HERE TO MAKE

AN EMERGENCY
Kirz

OH! YES,
IF Y%L/ DON'T

YOU'RE CERTAINLY WELCOME--
WE HAVE PLENTY OF SUPPLIES
TO 6O AROUND.

YES--IT LOOKS LIKE
MY SCIENCE LAB IN
HERE. BUT WITH FEWER
ARC REACTORS!

WELL, WE WANT TQO PREPARE

NOT ONLY FOR A DISASTER--

BUT FOR WHAT HAPPENS
AFTERWARPD!

OH, THAT'S 5O

IT'S ABOUT MAKING
SMART! BEING SURE YOU'RE SAFE

PREFPARED FOR AND COMFORTABLE
AN EMERGENCY /SN‘T FOR DAYS AFTERWAR
JUST ABOUT STAYIN: EVEN

SAFE PURING THE ELEGTI?IG/TY /5
STORM OR OR GOMMUN/&ATIONS
DISASTER ITSELF. A DOWN!

ARE D

EXACTLY! WE
RECOMMEND HAVING
ENOUGH FOOD, WATER,
CASH AND OTHER SUPPLIES
TO LAST THREE DAYS.
MAYBE MORE IF YOU'RE
GOING TO BE IN A
REMOTE OR HARD-
TO-REACH AREA.

LIKE
INDIANA!



FOOD AND
WATER! AT LEAST A
GALLON PER DAY PER
PERSON, AND PLENTY

OF NONPERISHABLE
FOOD. DRIED FRUIT,

PEANUT BUTTER,
ENERGY BARS...

PLUS, A CAN OPENER, AND
PAPER PLATES, PLASTIC

UTENSILS AND PAPER
TOWELS.

ARE OFF!

AND WE'RE STOCKING UP ON ELECTRONICS.
IT'S BEST TO MAKE SURE EVERYTHING 1S
BATTERY POWERED OR HAND CRANKED,
AND THAT YOU HAVE THE RIGHT BATTERIES
FOR THE RIGHT EQUIPMENT!

RECOMMEND THAT
EVERYONE HAVE THE
SAME SUPPLIESZ

IH,NO!
IT DEPENDS
ON YOUR FAMILY'S
INDIVIDUAL NEEDS.

IT'S INPORTANT TO LOOK
OVER THE FULL RECOMMENDED
LIST AND THINK CRITICALLY
ABOUT WHAT YOU'LL NEED TO
STAY SAFE AND COMFORTABLE. IF YOUR

YOUR KIT ALSO
SHOULD NOT REMAIN

UP ON THREE DAYS’

STATIC. FOR EXAMPLE,
I'M ALSO GOING TO
REPLACE THE DIAPERS IN
MY KIT AS MY DAUGHTER
GROWS INTO LARGER SIZES!

WORTH OF BABY FOOD,
DIAPERS AND PET SUPPLIES.
OTHER PEOPLE.. MIGHT
NOT NEED THOSE THINGS!

KIDS ARE HELPING YOU, MAKE IT A GAME
FOR THEM TO COME UP WITH A LIST AND
THEN FIND ALL THE SUPPLIES YOU NEED!

AND MY SAFETY

PRESGRIPWON MEP -~
AND AN EXTRA PAIR
F GLASSES!

WOW, IT SOUNPS

LIKE YOU'VE ALL
REALLY THOUGHT
THROUGH WHAT
You NEep!

I STILL SAY
WE CAN JUST
USE OUR HANDPS!
IF THE ELECTRICITY
1S OUT, ALL RULES

.OR WE CAN STIcK
TO PLATES AND LTENSILS
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LIFE 1S
UNPREDICTABLE, AND
EMERGENCIES CAN POP UP
WHEN YOU LEAST EXPECT
THEM. BUT WITH A LITTLE
PLANNING, YOU AND YOUR
FAMILY WILL BE READY TO
FACE WHATEVER COMES
YOUR WAY!I
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