
Super----Super
prepared?

Chicago,Chicago,
are you--are you--  
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Hmmm.
What’s going

on down
there?

ironheart!
Look, Mom, it’s

ironheart!

I see,
honey!

Are you
here to make
an emergency

kit?

Oh! Yes,
if you don’t

mind!

You’re certainly welcome--
we have plenty of supplies

to go around.

Well, we want to prepare
not only for a disaster--

but for what happens
afterward!

Exactly! We
recommend having

enough food, water,
cash and other supplies

to last three days.
Maybe more if you’re

going to be in a
remote or hard-
to-reach area.

Like
indiana!

Yes--it looks like
my science lab in

here. But with fewer
arc reactors!

Oh, that’s so 
smart! Being 
prepared for

an emergency isn’t 
just about staying 

safe during the 
storm or 

disaster itself. 

it’s about making
sure you’re safe 
and comfortable 

for days afterward. 
Even if the 

electricity is out
 or communications 

are down!



What do
we have
here?

Food and
water! At least a

gallon per day per
person, and plenty
of nonperishable
food. Dried fruit,

peanut butter,
energy bars...

Plus, a can opener, and
paper plates, plastic
utensils and paper

towels.

I still say
we can just

use our hands!
if the electricity
is out, all rules

are off!

...or we can stick
to plates and utensils.

And we’re stocking up on electronics.
it’s best to make sure everything is
battery powered or hand cranked,
and that you have the right batteries

for the right equipment!

Oh, no!
it depends

on your family’s
individual needs.

it’s important to look
over the full recommended

list and think critically
about what you’ll need to

stay safe and comfortable. if your
kids are helping you, make it a game
for them to come up with a list and
then find all the supplies you need!

I’m loading
up on three days’

worth of baby food,
diapers and pet supplies.

Other people...might
not need those things!

Your kit also
should not remain
static. For example,
I’m also going to

replace the diapers in
my kit as my daughter

grows into larger sizes!

And my safety
kit has all my

prescription meds--
and an extra pair
of eyeglasses!

Wow, it sounds 
like you’ve all 
really thought 
through what 

you need!

So do you 
recommend that 
everyone have the 

same supplies?



Life is
unpredictable, and 

emergencies can pop up 
when you least expect 
them. But with a little 
planning, you and your 
family will be ready to 
face whatever comes 

your way!
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